
2016 Member 

Survey Analysis



Introduction

• The 2016 National Voices Members’ Survey was 
completed by 89 members from 77 member 
organisations (a 22% increase in responding 
organisations on the previous year, and a 41% 
increase in responses overall).

• The survey was open from 14 November 2016 until 
19 December 2016. 

• The results in this summary are adjusted to equate 
to one response per organisation. Where possible, 
2015 results have been included.



To what extent do you agree or disagree with 

the following statements about your 

membership of National Voices?

• Our membership is good value for money: 79% 
agree or strongly agree. [2015 65%] 

• My organisation is as engaged as we would like to 
be in the work of National Voices: 53% agree or 
strongly agree. [2015 57%]

• I would recommend National Voices membership to 
another organisation: 84% agree or strongly 
agree. [2015 87%]

• My organisation is satisfied with membership of 
National Voices: 82% agree or strongly agree. 
[2015 92%]



Overall, engaging with National Voices is… 

• Question 2: …easy or very easy according to 

76% of members

• Question 3: …rewarding or very rewarding 

according to 72% of members



To what extent do you agree or disagree with 

the following statements about National 

Voices' work?

• National Voices is effective in strengthening the 
voices of people who use services, carers and 
their organisations in health and care: 92% 
agree or strongly agree. [2015 95%]

• The themes and issues National Voices focuses 
on are important to my organisation and the 
communities we represent: 84% agree or 
strongly agree. [2015 87%]



Which of these benefits of membership are of the 
highest importance to your organisation? (top five)

• 62%: Intelligence on developing policy issues

• 61%: Our collective impact and influence as a 

coalition on behalf of people who use services to 

create health and care services that are truly 

person-centred.

• 54%: Engaging in projects that shape policy and 

activities that influence decision makers

• 34%: Amplification of your organisation's 

messages through our channels

• 34%: Access to key decision makers through 

our events programme 



Which activities do you think most closely 

describe the primary activities of your 

organisation in the coming 12 months. 

(top five)

• 68%: Policy and campaigning

• 68%: Supporting patients or carers/ advice/ 

advocacy

• 61%: Education/ information/ training

• 53%: We focus on a specific condition/set of 

conditions

• 47%:Representation [patients/ health care 

professionals]



Is your organisation working on or interested 

in any of these ‘more than medicine’ 

approaches to health and wellbeing?

2016 92015)

Person-centred information and helplines 68%    (50%)

Supporting self-management 65%    (48%)

Engaging people in shaping health and care 

support

65%   (48%)

Peer support 59%   (44%)

Care and support planning 47%  (35%)

Other 9% (7%)

None 5% (4%)



By being a member of National Voices, our 

organisation feels part of a ‘coalition’ that has 

helped us to connect with others in the sector. 

By being a member of National 

Voices, our organisation feels 

part of a ‘coalition’ that has 

helped us to connect with others 

in the sector.

2016 

14% Strongly Agree

62% Agree

23% Neither 

1% Disagree

76% - agree or strongly agree



Thank you to everyone 

who took the survey.

The results will inform our plans to develop and 

enhance the experience for all of our member 

organisations.

membership@nationalvoices.org.uk 


